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NATIONAL ACCREDITATION BOARD FOR
TESTING AND CALIBRATION LABORATORIES

Accreditation Body (AB)
grants accreditation for the
competence of CAB for
specific Conformity
Assessment Activites

AB are not involved in
CAB activities and are
third party to
manufacturer and CAB
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Consumers benefit from
Quality Control (QC) LAB buying and using the
of Manufacturer is o000 products based on the
usually a first party g g g g g accredited conformity
o ﬂrcll_|:l o assessment results

Conformity Assessment
Bodies (CAB) independently

v 9 v verify the compliance of the

CABs are not involved in
manufacturing and are
usually a third party to
manufacturer

product to requirements
usually as per accepted
international standards

NABL as an accreditation NABL provides accreditation to Conformity Assessment Bodies (CABs)
body complies to ISO/IEC
17011 and is a full member CABs are
(signatory) to APAC and e Testing and Calibration laboratories in accordance with ISO/IEC
ILAC MRA 17025

e Medical testing laboratories in accordance with ISO 15189
NABL provides impartial, e Proficiency Testing Providers in accordance with ISO/IEC 17043
third party accreditation e Reference Material Producers in accordance with ISO 17034
services to CABs

National Accreditation Board for Testing and Calibration Laboratories (NABL)
NABL House
Plot No. 45, Sector 44

Gurugram, Haryana - 122003
Email: info@nabl.qcin.org | Ph: 0124 4679700







o Aptivate

Aptivate k1 Achhi Bhook se,
ab ghar ka khaana khilaana 1s easy.

450ML
VALUE PACK

= —weSis~= |

ate

pintaining Health: w
= o SN I,-_:. /

>
e .—
100% Ayurvedic = |
2 o - Q‘ L Aptivate
#Giloy #Amla #Pipli i Y

#Plus 6 ingredients

Achhi bhook _]agaaye natura]ly + Immunity badhaaye.

o b gy appetite. Far mathee, it then bicomes paly (o feed nutriious home coolked mesh


























































































INTERVIEW

34

THE AWARE ‘MARCH

CONSUMER | 2022



interview

LUVLEEN SIDHU, CEO AND FOUNDER OF BM TECHNOLOGIES, INC. //

({4 :
Through advancements In
technology and a focus on the
consumer, fintechs are Iea_dmg
the way In financial inclusion!,,

If you are doing digital banking
_0r other transactions on a

digital platform, make sure that

you are only using secure wi-fi

and not an open network.
It is most important to keep

changing

@ Digital finance has transformed the face of
financial services bringing ease and speed. Where do
you see things moving now?

With advancement in technology, we been able to do
innovative things that we couldn't do before such as
provide more access to credit. For example, lending-
oriented fintechs now have access to machine learning
which allow them to underwrite risk beyond a simple
credit score using information such as one's profession,
earning potential, etc. This allows them to offer credit to
those who are worthy of credit but may not be approved
by traditional underwriting models Technology has also
enabled new offerings such as access to earned wages,
especially for people who live from one pay cheque to
the next. With technology, they can now get their
earnings in real time rather than have to wait.

Additionally, banking as a service (BaaS) is a huge
trend in this space where brands can now embed
financial services within their ecosystem and provide
more access to those who may need it the most. Another
emerging trend is moving away from an unbundling of
financial services to a rebundling model once again. We
saw a lot of fintechs focusing on one aspect of financial
services — be it personal loans, home loans, investments.
Now we are seeing that rather than becoming good at
one aspect of financial services alone, it is now all about
bundling the services to create more convenience for the
customers. This way the consumer will not have to go to
one company for personal loans and another for banking
and still another for mortgages. This re-bundling now
brings the benefit of going to just one company and
getting all your financial services in a digital manner.

Your passwords
y for accessing

; J_)eriodica! | :
_ ifferent financial services.

Then there is the emerging option of buying and
selling digital assets like cryptocurrencies. More and more
people who are buying or want to buy digital assets can
now do so with emerging fintech players that enable the
buying/selling of these assets. This enables consumers to
now have access to new asset classes that they can
includein their overall financial planning.

0 Banking as a service is a new platform in the
realm of digital finance technology that is
transforming banking once again. Can you elaborate
on how this will benefit the consumers?

Banking as a service is the latest digital finance
innovation for collaboration between fintechs and other
consumer-oriented companies. It is enabling non-banks,
such as brands, to offer a broad range of financial
services to their customers.

In the past, banking was very branch-based.
Customers opened an account at the closest bank
branch as convenience was defined by proximity. Now
we are redefining convenience by letting consumers
interact and get financial services from companies that
they are already interacting with on a daily basis. So a
brand that you already have an emotional connection
with and are transacting with regularly can now offer
financial services. As these brands already have large,
loyal customer bases, this additional service definitely
brings a strong component of financial inclusion. Further,
it enables the consumers to enjoy more accessible and
affordable financial services which drives financial
empowerment.
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